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In partnership with Circana

Conventional MATURE

For over 20 years, SPINS has been the leader in CPG data and applications 
for the Natural Products Industry. 

Proprie tary to SPINS
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SPINS ATTRIBUTES 

Attribute prevalence and trend codifies each category to unlock unparalleled depth of insights from 
ingredient facts and allergens to cleanliness and diets

Product Facts
e.g. Ca tegory, Size, Bra nd, Compa ny, Pa cka ging, Form, Bra nd Positioning, Product Type

Clean Labe l
e.g. Yellow No. 5 , Nitra tes, Artificia l Sweeteners, High Fructose Corn Syrup, MSG, Pa ra ben 
Free, Aluminum Free

Health & Wellness
e.g. La beled Sprouted, Probiotics, Functiona l Ingredient, Suga r Ingredients, Monk Fruit, 
Certified Whole Gra ins Council

Lifes tyle , Die ts  & Tribes
e.g. Pa leo, Vega n, Fodma p, Keto, Vegeta ria n

Sus ta inability
e.g. Non-GMO Project Verified, La beled Gra ss Fed, Orga nic, Fa ir Tra de, Certified B-Corp, 
Certified Glyphosa te Residue Free

Alle rgens  &  Sens it ivit ies
e.g. Ma jor 8  Allergen Free, La beled Gluten Free, La beled Gra in Free, Tree Nuts, La ctose, 
Shellfish, Soy, Pea nuts, Da iry, Thickeners a nd Sta bilizers

COLLECT GENERATE

Cert ifica t ions

Consumer Facts

Manufacture r 
Info

Servings

Ingred ients  
& Servings
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Vitamins & Supplements
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Source: SPINS Natural Channel, Conventional (Powered by Circana)
All Categories

52 Weeks Ending 8/13/23

Prote in Supplements  & Meal Replacements  and Performance Nutrition categories  are  driving 
double -digit  growth in the  VMS space.

Key V&S Categories Continue to See Strong Growth in 2023

* % Represents % Cha nge YoY (vs sa me time LY)

Vitamins & Supplements Category Growth
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Performance Nutrition saw the  smallest increase  in re tail price , with dollar and unit sales  growing >30% YoY. 

Inflationary Squeeze in the VMS Market

* % Represents % Cha nge YoY (vs sa me time LY)

Vitamins & Supplements Effects of Increase/Decrease in Retail Price
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Source: SPINS Natural Channel, Conventional (Powered by Circana)
All Categories

52 Weeks Ending 8/13/23

Shoppers  are  purchasing supplements  in key health focus’, with Pe rforma nce  a nd  Hydra t ion products  growing 
double -d igits  in sales  dollars  in Vitamins & Supplements .

Shoppers Are Looking to Supplement Key Health Focus’

* % Represents % Cha nge YoY (vs sa me time LY)

Vitamins & Supplements Health Focus Growth
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Source: SPINS Natural Channel, Conventional (Powered by Circana)
All Categories

52 Weeks Ending 8/13/23

Some of the  fastest growing functional ingredients  cover immunity, digestion, energy, and cognitive  health.

Functional Ingredient Growth in Vitamins & Supplements

* % Represents % Cha nge YoY (vs sa me time LY)

Condition Specific, EFA’s, Probiotic + Digestive Aids, Superfood & Whole Food,
Other Supplements, Functional Ingredients Dollar Share, Dol % Chg

*Vitamins & Minerals, Homeopathic, Performance Nutrition, and 
Protein Supplements Categories not Included
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Vitamins & Minerals, Probiotics, Homeopath Category Breakdown

Source: SPINS Natural Channel, Conventional (Powered by Circana)
52 Weeks Ending 8/13/23

While  most of Vitamins & Minerals  were  trailing vs  YAGO, Mine ra ls  grew +5.2% , while  all subcategories  in Probiot ics  
grew in the  latest 52 weeks. Homeopa thic Formula s  a nd  Single s  also contributed to category growth.

Vitamins & Minerals, Probiotics, Homeopath Subcategory Drivers

* % Represents % Cha nge YoY (vs sa me time LY)
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Women's Health & Beauty 
from Within
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a

Woman’s supplements  growth driven by Diges t ive  Hea lth, Urina ry Tract  Hea lth, Reproduct ive  Hea lth, and 
Bone  Hea lth products .

Growth in Women’s Health Categories Focused on Key Areas

* % Represents % Cha nge YoY (vs sa me time LY)

Women Specific Category $  Share
-2.1% Women Specific Health Focus

$ Growth YoY

+27.2% DIGESTIVE HEALTH Digestive  Health, 
Urinary, 
Reproductive , & 
Health and Bone  
Health 
supplements  are  
growing fas tes t   vs  
YAGO 

+3.8% URINARY TRACT

+4.5% REPRODUCTIVE

+3.2% BONE HEALTH

-3.9% PRE/POSTNATAL

-9.0% MENOPAUSE

-10.3% ENERGY SUPPORT
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a

Women’s Health products  in categories  including Probiot ics , Condit ion Specific, Pe rformance , and 
Superfoods  reported growth in the  latest 52 weeks.

Women’s Health Category Growth Drivers

Probiotics  & 
Diges tive  Aids

Condit ion Specific 
Supplements

Performance  
Nutrit ion

Superfood & Whole  
Food Supplements

Garden of Life
Women’s  Daily Care

Olly - Happy Hoo-Ha 
Reproduct ive  Care

Irwin Natura ls
Women’s  Fa t  Burner

Legenda iry Milk
Sunflower Lecithin
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+29%

Outside the Box:
Digestive Health & Sleep Health Support Beauty Routines 

Popular products/ingredients on social media
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Chlorophyll/Chlore lla went viral on TikTok over a year ago and sales  are  beginning to trend downwards
Chlorophyll/Chlorella – is the hype over?

SPINS:  Natural Enhanced Channel & Conventional Multi-Outlet (powered by Circana); 52 Weeks Ending 6.18.23

$2.8M

$7.4M $7.6M $7.1M

$0M

$10M

52 WE
06/21/2020

52 WE
06/20/2021

52 WE
06/19/2022

52 WE
06/18/2023

Dollar Sales of Chlorophyll/Chlorella Products in the VMS category

+3.3% -7.1%

+164.7%
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Sports Nutrition
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a

Performance Nutrition category growth driven by Hydra t ion & Electrolytes , Pre / Intra / Pos t-Workouts , 
and Crea t ine .

Performance Nutrition Subcategory Growth

* % Represents % Cha nge YoY (vs sa me time LY)

52.1%
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+34.3 %
Tota l Ca tegory
$  Growth YoY

Liquid IV
Hydra tion Multiplie r

Bucked Up
Woke  AF Pre -Workout

Sunwarrior
Active  Crea tine

XTend
BCAA’s  Pos t-Workout

Pe rformance  Nutrit ion Subcategories
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a

Hydration & Electrolyte  products  may see  its  largest share  of dollar sales  during the  hottest parts  of the  
year, but growth has been >50% even during some of the  cooler months.

Hydration & Electrolytes Not Just For the Summer

* % Represents % Cha nge YoY (vs sa me time LY)

71.9%
68.9%

58.6%
52.6%

39.0%
29.4% 58.7% 56.8% 54.8%

43.8%
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Dolla r Sa les , Dolla r %  Cha nge  YoY 

Hydration & Electrolytes 13 Period Trend

Q4 2022 Summer 2023
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Creatine  2023 Sales  & Growth Projection

Creatine Performance
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Some of the top viewed videos last year on the topic of creatine included videos created by women/for women

Creatine for Women & Cognition
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Things I am looking 
out for
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+56%
$ % Growth vs  Year Ago

+75%
$ % Growth vs  Year Ago

+17%
$ % Growth vs  Year Ago

+20%
$ % Growth vs  Year Ago

VMS Department Sales  and Sales  Growth by Top Growth Functional Ingredients  

High growth, predominant Natural Channel functional ingredients contextualize health 
focus drivers and emerging ingredient preferences of core Natural consumers

Natural Channel
52 Weeks  Ending 08/13/2023 vs  Prior Year

Ingredients  with >70% sales  in Natural Channel and >$500K in absolute  $ sales  vs  YA
Source: SPINS

Saffron
Mood Support

Barberry
Blood Sugar Support & 

Weight Loss

Algae - Other
Brain, Heart, Eye & 

Joint Health

Inositol
Cellular Health
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TikTok Trend – Berberine, dubbed “Nature’s Ozempic”
SOCI AL MEDI A TRENDS

Dollar Sales  of Berberine  Supplements  by 4 Week Periods
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Mainstream media  
reports  on the  trend
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2022 Top Gut Health Tik Tok Topics  by Views Popular Topics

Source: TikTok

GutTok – Gut Health is a popular topic on TikTok

SOCI AL MEDI A TRENDS

Ra nk Topic Views

1 Gut Health 5.0 B

2 GutTok 1.6 B

3 IBS 708 M

4 Probiotics 134 M
Probiotics  & 

Reducing 
Bloat

Recommendations 
From 

Professionals

Probiotics  & 
Feminine  

Health



Copyright © 2023 SPINS LLC. All Rights Reserved. Source: 1 WE 02.12.2022 to 04.23.2023 SPINS SNE & MULO

TikTok Trend – Taking Poppi & Olly Probiotic Gummies together 
SOCI AL MEDI A TRENDS
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+24%

+37%
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 Attribute: Functional Ingredient: Mushrooms – All 

VMS products containing super mushrooms as a functional ingredient 
continue to show sales growth but a slowdown in unit sales
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Dollar Sales  of VMS Products  that are  Super Mushroom based
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Thank you!
For more  information, contact 
sdicker@spins .com
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2023 Supplement Market Analysis 

Bill Giebler
Content & Insights Director
Nutrition Business Journal
bgiebler@newhope.com

Erika Craft
Industry Analyst
Nutrition Business Journal
Erika.craft@informa.com

September 21, 2023

mailto:bgiebler@newhope.com
mailto:bgiebler@newhope.com


Market Overview



Supplement sales growth dips in 2022 and 
2023 following previous COVID boost
U.S. Supplements grew 1.9% to $61B in 2022



Current estimates for 2022 are still ~$1.5B 
higher than previously projected pre-COVID



Surprises



E-commerce growth dips to 5.7% in 2022 as 
consumers return to brick and mortar



Unexpected decline in H&B drops category below 
pre-COVID forecasts; combo herbs lead growth



The runway for sports nutrition and weight 
management extends to an estimated $90.5b in 2026

+ $27.6b
decrease between 

2022 and 2026

+44%
CAGR from 2022 - 2026



Bright Spots and Opportunities



Mass market growth increases to 5.7% in 2022 
as consumers seek out economical options



At 7.6%, practitioner channel shows highest 
channel growth after COVID-related dip in 2020



Mushrooms impress with 19% growth; 
expected to grow 6x from 2018-2026



Forecasts show ashwagandha will continue 
double digit growth through 2023



Stress, energy, weight and sleep continue to 
rise to the top of consumer health concerns

Source: Nutrition Business Journal consumer survey targeting U.S. consumers. This survey launched in June 2023 via the Suzy online platform.
Question: "Which of the following health concerns are you actively managing (taking actions to relieve certain symptoms, 
talking to a doctor about medication to address current concerns, etc.)? Please select your top three." N= 884.



Mood/mental health sees harsh normalization in 
2022 after record 2 years, but positive growth 
returns in 2023

+ $200m
added between 
2022 and 2026

3.8%
CAGR from 2022 - 2026



Bright outlook for women’s health and menopause as 
growth increases through forecasts

+ $215m
added 2022 - 2026

2.2%
CAGR from 2022 - 2026

+ $138m
added 2022 - 2026

5.3%
CAGR from 2022 - 2026



Harsh normalization brought growth to a halt in 2022

Supplements going mainstream has accelerated even 
further with the impacts of the economy

Modern conditions are providing new opportunities to 
reach consumers

The supplement industry is healthy and maintains a 
COVID-driven boost



NBJ reports featured in today’s presentation

See NBJ at 
Booth

#3719 !
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Bill Giebler
bgiebler@newhope.com

Erika Craft
erika.craft@informa.com
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Jack Gayton
The Vitamin Shoppe

Jim Emme
NOW Foods

Rick Polito
Nutrition Business 

Journal

Supplement & Retail Leadership Panel

Sherry Zhang
GenoPalate



Steve Mister
Council for Responsible 

Nutrition 

Washington Watercooler Talk

Thomas Aarts
Nutrition Business 

Advisors
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Highlights from 
NBJ Summit 
2023

Thomas Aarts 
Co-Founder, NBJ 
Co-Chair, NBJ Summit 



NBJ Summit  Mission 

• The NBJ Summit translates current and developing trends into strategic 
insights and business opportunities for the future

• CEO’s and senior executives from progressive nutrition companies:

o Discuss short and long-term issues impacting your business
o Develop high-level relationships with other thought leaders in the industry
o Share valuable market wisdom
o Improve leadership and planning capabilities
o Develop a more unified voice for the industry
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2023 Theme

 Uncharted Waters: 
The Importance of Agility 
in an Age of Uncertainty  



Who Is At The 
26th Annual 
Summit?
July 25-28, 2023



428 CEO’s and Senior Executives
- 367 in-person
- 61 virtual

 34% Women

26 In-Person Speakers

25 Spouses and Guests



World Issues 

• Inflation and the threat of recession 
across most international markets 

• The emergence of regenerative AI and 
its pervasive influence on every industry 

• The war in Ukraine 
• Climate change and resulting 

challenges that go along with that for all 
of our supply chains.  

• Policy stagnation rooted in political 
discord stalling needed legislation 

• Tight capital markets slowing funding 
and dealmaking 

• Economic instability and fumbled late-
inning COVID response in China 

Selected Insights
From Monday Mindshare CEO 
Gathering



• Counterfeit products representing major 
brands on Amazon and Amazon’s power 
in general 

• Slowing supplement sales growth 
• Continued enhanced enforcement from 

FDA and FTC  
• Prescription drug preclusion cases, 

including NMN and NAC 
• Challenges for bigger companies 

continuing their growth in age of 
consolidation.  

• Post-pandemic overstock all the way from 
the supply chain to the consumers’ 
medicine cabinets 

• Sales channel disruption as growth slows 
in e-commerce 

• Endangered Species of Consumer Trust  

Selected Insights
From Monday Mindshare CEO 
Gathering

Industry Issues 
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Recent Press – Global News

Europe’s Record-
Breaking Heat Wave 

Scorches the Continent
May 20, 2022

December 20, 2022

Protecting high seas off 
Chile's coast depends on 

UN climate vote in New York
Feb 18, 2023

We are living through 
Earth’s hottest month on 

record, scientists say
Jul 20, 2023

Inflation rose just 0.2% in 
June, less than expected 
as consumers get a break 

from price increases
Jul 13, 2023

‘A lot of blood in the water.’ Why 
actors’ and writers’ strikes are a 
big blow to Hollywood studios

Jul 16, 2023

https://phys.org/news/2023-02-high-seas-chile-coast-vote.html
https://www.cnbc.com/2023/07/12/inflation-rose-just-0point2percent-in-june-less-than-expected-as-consumers-get-a-break-from-price-increases.html
https://www.latimes.com/entertainment-arts/business/story/2023-07-16/sag-aftra-strike-actors-writers-strike-hollywood-production-film-tv-disruption-fall-season
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Recent Press – Industry and Regulatory News

The Truth About 
‘Nature’s Ozempic’

June 7, 2023

Melatonin Gummies More 
Potent Than Labels 
Indicate: Analysis

April 26, 2023

FTC Announces New Business 
Guidance for Marketers and 
Sellers of Health Products

December 20, 2022

Lawsuit against FDA on NMN 
‘certainly being considered’, 

says NPA CEO
March 14, 2023

https://www.nytimes.com/2023/06/07/well/eat/berberine-weight-loss-ozempic.html
https://www.ftc.gov/news-events/news/press-releases/2022/12/ftc-announces-new-business-guidance-marketers-sellers-health-products
https://www.nutraingredients-usa.com/Article/2023/03/14/lawsuit-against-fda-on-nmn-certainly-being-considered-says-npa-ceo
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Recent Press – AI

July- August 2023 Issue

How Generative AI Can 
Augment Human Creativity

Could Artificial Intelligence 
Destroy Humanity?

June 15, 2023

Thorne continues push on 
testing front with deal to 

develop AI bioinformatics 
platform

January 9, 2018

Meet Nuritas, the biotech using 
AI to identify the next 

generation of intelligent 
ingredients

May 30, 2023

https://hbr.org/2023/07/how-generative-ai-can-augment-human-creativity
https://www.npr.org/2023/06/13/1181911100/could-artificial-intelligence-destroy-humanity
https://www.nutraingredients-usa.com/Article/2018/01/09/Thorne-continues-push-on-testing-front-with-deal-to-develop-AI-bioinformatics-platform
https://www.maddyness.com/uk/2023/05/30/meet-nuritas-the-bitoech-using-ai-to-identify-the-next-generation-of-intelligent-ingredients/
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Noteworthy Transactions in 2023 So Far

Kirin acquires Blackmores for $1.24 billion 
(Apr, 2023)

Sanofi entered into an agreement to acquire Qunol for 
$1.4 billion. (Jul, 2023)

https://www.bbc.com/news/business-65408025
https://seekingalpha.com/news/3992705-sanofi-to-grow-healthy-aging-segment-with-qunol-acquisition
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A Reminder from Peter Diamandis

“There will be two kinds of companies 
at the end of this decade…

Those who are fully utilizing AI,

 and those who are out of business.”

Source: NBJ Summit 2022 and Abundance360 Summit, 
www.abundance360.com/summit
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Enterprise AI Across the Nutrition Industry
R&D Identify new compounds 

and nutrients with 
natural materials 

Predict biological 
activity of new 
compounds. 

Conduct affordable 
virtual trials on diverse 
populations for claims.

Optimize study 
participant recruitment

Manufacturing Dynamic scenario 
planning around lead 
times.

Marketing Targeted advertisements 
to specific consumers.

Virtual assistant kiosks 
or online chatbots to 
educate customers.

Tailor diagnostic test and 
supplement 
recommendations.

Regulation To identify fraudulent 
products. 
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VMS Brands That Are Yet To Publicly Announce The Use of AI

Source: LEK research and analysis
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Recent Press – Mushrooms

Legal Use of Hallucinogenic 
Mushrooms Begins in 

Oregon
January 3, 2023

Fungi Perfecti issues 
response to Nammex FDA 

citizen petition
July 3, 2023

The Man Who Turned the 
World on to the Genius of 

Fungi
June 8, 2023

https://www.nytimes.com/2023/01/03/health/psychedelic-drugs-mushrooms-oregon.html?searchResultPosition=10
https://nutraceuticalbusinessreview.com/news/article_page/Fungi_Perfecti_issues_response_to_Nammex_FDA_citizen_petition/209845
https://www.nytimes.com/2023/06/08/magazine/merlin-sheldrake-fungi.html#:%7E:text=A%20vast%20fungal%20web%20braids,to%20help%20us%20see%20it.&text=One%20evening%20last%20winter%2C%20Merlin,an%20event%20in%20London%27s%20Soho.
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NBA’s Top Trends for 2023 & Beyond
1. Cognitive/Brain Health is Becoming a Significant Category with Major Players and Better Science. 

2. Despite the Slowdown in Immunity Supplements, Immunity 2.0/3.0 Will Continue To Be An Important 
Category As Consumers Personalize Their Immunity Protocols

3. Moving onto Mushrooms, Taking over Pandemic-Sparked Mental Health, Cognitive Health, Sleep and 
Immunity Spaces

4. Sleep Is Still A Large Opportunity Waiting For A Unicorn Solution, & It’s Driven by Tech

5. Beauty From Within Is Still Driving Growth With Collagen And Beyond

6. Hemp Resurgence Beyond CBD, CBD/Hemp Extracts Will Finally Achieve Some Regulatory Clarity, Making 
it a Legitimate Category With Real Players and Retail   

7. People Increasingly Care About Their Pet’s Nutrition, Leading To A Rapidly Grown Pet-supplement Industry                        

8. There Will Be A Premier Personalized Nutrition Company When The Equation Between Behavior, 
Algorithms, and Scientifically Validated Diagnostics is Solved. 

9. New Consumer Health Access Points (Aka LifeForce, Trea+) - One-Stop Solutions Based on Diagnostics 
and Direct-to-Patient Platforms that brings more Functional Integrative Medicine to Mainstream
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Moving On to Mushrooms



Information Classification: General

Which aligns most closely with your current usage 
of functional mushroom supplements?

Source: Nutrition Business Journal consumer survey targeting average U.S. consumers. This survey launched in July 2023 via the Suzy online platform.
Question: "Which of the following statements most closely aligns with your current usage of functional mushroom supplements (e.g., reishi, lion's mane, cordyceps, 

chaga, turkey tail)?" N= 1,048.

NBJ Consumer Survey on Mushrooms 2023
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Mushroom Company Universe (non-exhaustive)
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Key Mushroom Species for Supplements and Food
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US Functional Mushroom Supplement Market

Source: NBA July 2023 Estimates
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Functional Mushroom Market

Source: Grandview Research

$3.5B
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Mushrooms Positioned to Capitalize on Increasing 
Awareness…
Consumer awareness for functional mushrooms has increased 2.6x in the last three years due to positive media 
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Fruiting Body and Mycelium Products
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APPENDIX
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Citizen’s Petition by Nammex and Industry Response

Fungi Perfecti, M2 Ingredients, Gourmet 
Mushrooms and Monterey Mushrooms have 
jointly written an open letter in response. 

Paul Stamets, Chief Science Officer at Fungi 
Perfecti, said: “As mycologists, scientists, and 
industry experts, we are concerned by the 
public confusion being created and spread by 
this Citizen Petition about widely-accepted 
and settled terminology, and are moved to 
collectively write this open letter in response 
so that industry policies will be grounded in 
scientific accuracy.”
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Selected Insights
From Monday Mindshare CEO Gathering

• 55 CEOs shared some of their “sweet & sour” both personally and professionally (PPC)
• Special guest appearance from Kai Van Bodhi, CEO of Peak Performance Coach

Insights from roundtable discussions

• Work/life balance is a universal struggle amongst executives in our industry
• Counterfeit products being sold on Amazon is a bigger issue that we need to address
• The NMN situation looks like it will get worse before it gets better (e.g. a lawsuit)
• Ironically, executives in our industry are facing health issues with themselves or their family members
• Managing transitions: When is the right time to retire?
• In the end, culture trumps strategy, but building culture is more challenging when remote.



A Message from Our Sponsor

Jess Lovell
SPINS
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